
 
 

CITY COUNCIL SPECIAL MEETING  
AND STUDY SESSION 

NOTICE & AGENDA 
Tuesday, December 06, 2011 

5:00 PM 
CITY COUNCIL CHAMBER 

          
 

City Council Meetings can be viewed live on Channel 11 (Cox Cable) and are also available for viewing 
on demand at http://www.peoriaaz.gov/content2.aspx?id=2151. 

 

MUNICIPAL OFFICE COMPLEX 
8401 W. MONROE STREET 
PEORIA, AZ 85345 

 
 

CONVENE: 
ROLL CALL: 
 
FINAL CALL TO SUBMIT SPEAKER REQUEST 
FORMS: 

 
CONSENT AGENDA 

 
CONSENT AGENDA:  All items listed with “C” are considered to 
be routine or have been previously reviewed by the City Council, 
and will be enacted by one motion.  There will be no separate 
discussion of these items unless a Councilmember so requests; in 
which event the item will be removed from the General Order of 
Business, and considered in its normal sequence on the Agenda. 
 
CONSENT – New Business: 
 
1C Authorization to Hold an Executive Session 

Pursuant to A.R.S. § 38-431.03: Discussion and 
possible action to authorize the holding of an Executive 
Session for the purpose of consultation with the City's 
attorneys concerning the City's position in discussions 
with the Seattle Mariners and San Diego Padres 
regarding contract renewals for the use of the Peoria 
Sports Complex, pursuant to A.R.S. § 38-431.03(A)(4). 

 
STUDY SESSION AGENDA 

 
Subjects for Discussion Only: 

1. Impact Fees 
2. State of the Arts 
3. Arizona Broadway Theater 
 

 
 
 
CITY COUNCIL: 
 
Mayor 
 Bob Barrett 
 
Mesquite District 
 Cathy Carlat, Vice Mayor 
 
Acacia District 
 Tony Rivero 
 
Ironwood District 
 Dave Pearson 
 
Palo Verde District 
 Ron Aames 
 
Pine District 
 Carlo Leone 
 
Willow District 
 Joan Evans 
 
 
 
 
 
 
 
 
City Manager 
 Carl Swenson 
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CALL TO THE PUBLIC:  (NON-AGENDA ITEMS) 
 
If you wish to address the City Council, please complete a Speaker 
Request Form and return it to the clerk before the call to order for this 
meeting. The City Council is not authorized by state law to discuss or take 
action on any issue raised by public comment until a later meeting. 
 
ADJOURNMENT 
 
NOTE:  Documentation (if any) for items listed on the Agenda is available 
for public inspection, a minimum of 24 hours prior to the Council Meeting, 
at any time during regular business hours in the Office of the City Clerk, 
8401 W. Monroe Street, Room 150, Peoria, AZ 85345. 
 
Accommodations for Individuals with Disabilities.  Alternative format materials, sign 
language interpretation, assistive listening devices or interpretation in languages other 
than English are available upon 72 hours advance notice through the Office of the City 
Clerk, 8401 West Monroe Street, Room 150, Peoria, Arizona 85345   (623)773-7340, 
TDD (623)773-7221, or FAX (623) 773-7304.  To the extent possible, additional 
reasonable accommodations will be made available within the time constraints of the 
request. 
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CITY OF PEORIA, ARIZONA  
COUNCIL COMMUNICATION 

 

Date Prepared:  November 21, 2011   Council Meeting Date:  December 6, 2011    
 

 
TO:   Carl Swenson, City Manager 
 
FROM:  Katie Gregory, Interim Budget Director  
 
THROUGH: Susan Thorpe, Deputy City Manager 
 
SUBJECT: Development Impact Fee Adjustments 
 

 
Purpose:  
Provide Council with an overview of the changes required by the new Development Impact Fee 
statute (SB1525) and the initial steps needed to ensure compliance with the statute by January 1, 
2012. 

 
Background/Summary: 
Under Arizona Revised Statutes 9-463.05, municipalities in Arizona may assess development fees to 
offset infrastructure costs associated with providing necessary public services to new development.  

The City currently assesses development fees for water and wastewater improvements, water 
resource acquisition, public safety requirements, transportation needs, solid waste vehicles and 
containers, general government facilities, library capital needs, parks, trails and open space.   
On April 26, 2011, Governor Brewer signed SB1525 into law which significantly amended the 
development fee enabling legislation.   
 
Under the new statute, municipalities must amend their current Infrastructure Improvement Plans 
(IIP) and development fees to comply with the new definition of “necessary public services”.   
 
Beginning January 1, 2012, the City will no longer be able to assess and collect General Government 
and Solid Waste development fees since these fee categories are no longer considered “necessary 
public services”. General Government development fees were designated in the City’s 
Infrastructure Improvement Plan (IIP) for projects such as the Municipal Court expansion, and 
future expansion of the Development and Community Services Building (DCSB) as well as future 
expansion of the Municipal Office Complex (MOC).  The Solid Waste development fees were 
programmed for the purchase of solid waste vehicles and trash receptacles needed to serve new 
growth within the city. 

 
SB1525 also placed greater restrictions on several other fee categories. Fees collected for libraries 
are limited to facilities of 10,000 square feet or less, and fees for Parks and Recreation facilities may 
not be expended on parks greater than 30 acres, and community centers greater than 3,000 square 
feet. In addition, development fees cannot be assessed for equipment that supports various public 
services, such as vehicles and computers for libraries, except in police and fire.  Staff has amended 
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Council Communication   
Page 2 of 2 REV. 08/2011 
 
 

the infrastructure improvement plans and eliminated or reduced the costs associated with these 

projects, thus resulting in reduced fees.  The streets and utility categories have remained 
unaffected by SB 1525, and as such, no fee adjustments have been made in these categories. 
 
In total, single family residential impact fees have been reduced by $1,404 in each of the three 
zones, and multi-family fees have been reduced by $965 per unit.   Commercial fee categories 
will see a fee reduction of $596/1000 sq. ft. beginning January 1, 2012.   
 

Previous Actions: 
On December 18, 2007, City Council adopted the current Infrastructure Improvement Plans and 
fee schedule.  The fees have not been adjusted since that time. 
 
Fiscal Analysis: 
Development fees are charges designed to provide funding for the cost of expanding infrastructure 
required to support new development within the city.   Development fees have played a significant 
role in funding the City’s infrastructure needs over the past several years. The City has expended 
over $177 million in development fees over the past ten years. The City’s most current ten-year 
capital improvements plan (CIP) includes just under $80 million of development fee funded projects 
which represents 17% of the total ten-year CIP. 

 
Under the new requirements, all or a portion of the planned infrastructure costs may no longer be 
included in the development fee calculation.  As a result, the city will need to identify other funding 
sources to cover the full cost of providing this infrastructure.     

 
Narrative:   
At the December 6th, Regular Council meeting, staff will bring forward two ordinances to 
formally adopt the required fee adjustments.  With the adoption of these amended development 
fees, Peoria will be in compliance with SB1525 which will allow the City to continue to assess and 
collect development fees for eligible infrastructure to meet the demands of new development. 
Also, the City will be able to continue to meet its obligations to the private sector for offsets toward 
development fees for the infrastructure which was contributed by developers.    

 
Municipalities will have until August 1, 2014 to be in full compliance with SB 1525. Prior to August 1, 
2014, the City will be required to complete a new fee study using new land use assumptions and 
meet the new procedural requirements contained in SB1525.  
 
Staff is in the process of developing a scope of services to hire a consultant to complete a new fee 
study.   
 
Exhibit(s):  

Exhibit 1:  Summary of Adjusted Fees 

Contact Name and Number:  Katie Gregory, (623) 773-7364 
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Commercial (100,000 SF Retail)

Facility Type  Existing Fee 

 Proposed 

Fee  Existing Fee 

 Proposed 

Fee  Existing Fee  Proposed Fee 

Library 277$             209$             190$              144$             -$                 -$                

Parks 2,622$          2,212$          1,802$           1,520$          -$                 -$                

Law Enforcement 452$             452$             311$              311$             43,400$           43,400$          

Fire 683$             624$             470$              429$             65,400$           60,200$          

General Government 567$             -$              390$              -$              54,400$           -$                

Transportation 8,160$          8,160$          5,730$           5,730$          1,849,000$      1,849,000$     

Water 3,269$          3,269$          3,269$           3,269$          48,843$           48,843$          

Wastewater 1,923$          1,923$          1,923$           1,923$          18,630$           18,630$          

Water Resources 621$             621$             621$              621$             9,930$             9,930$            

Solid Waste 300$             -$              206$              -$              -$                 -$                

TOTAL IMPACT FEE 18,874$        17,470$        14,912$         13,947$        2,089,603$      2,030,003$     

Facility Type  Existing Fee 

 Proposed 

Fee  Existing Fee 

 Proposed 

Fee  Existing Fee  Proposed Fee 

Library 277$             209$             190$              144$             -$                 -$                

Parks 2,622$          2,212$          1,802$           1,520$          -$                 -$                

Law Enforcement 452$             452$             311$              311$             43,400$           43,400$          

Fire 683$             624$             470$              429$             65,400$           60,200$          

General Government 567$             -$              390$              -$              54,400$           -$                

Transportation 5,304$          5,304$          3,725$           3,725$          1,201,850$      1,201,850$     

Water 3,269$          3,269$          3,269$           3,269$          48,843$           48,843$          

Wastewater 1,923$          1,923$          1,923$           1,923$          18,630$           18,630$          

Water Resources 621$             621$             621$              621$             9,930$             9,930$            

Solid Waste 300$             -$              206$              -$              -$                 -$                

TOTAL IMPACT FEE 16,018$        14,614$        12,907$         11,942$        1,442,453$      1,382,853$     

Facility Type  Existing Fee 

 Proposed 

Fee  Existing Fee 

 Proposed 

Fee  Existing Fee  Proposed Fee 

Library 277$             209$             190$              144$             -$                 -$                

Parks 2,622$          2,212$          1,802$           1,520$          -$                 -$                

Law Enforcement 452$             452$             311$              311$             43,400$           43,400$          

Fire 683$             624$             470$              429$             65,400$           60,200$          

General Government 567$             -$              390$              -$              54,400$           -$                

Transportation 2,300$          2,300$          1,615$           1,615$          521,820$         521,820$        

Water 3,269$          3,269$          3,269$           3,269$          48,843$           48,843$          

Wastewater 1,923$          1,923$          1,923$           1,923$          18,630$           18,630$          

Water Resources 621$             621$             621$              621$             9,930$             9,930$            

Solid Waste 300$             -$              206$              -$              -$                 -$                

TOTAL IMPACT FEE 13,014$        11,610$        10,797$         9,832$          762,423$         702,823$        

(1)
 Multi-family rate based on a per unit basis using a 3/4" meter for each unit.

(2) 
Commercial water fees are based on two 2" domestic meters and one 2" landscape meter.

(3)
 Commercial wastewater fees are based on two 2"  domestic meters

(4)
 Outside the Vistancia CFD

Southern Peoria Southern Peoria Southern Peoria

Central Peoria Central Peoria Central Peoria

Single Family Residential

City of Peoria
Summary of Adjusted Fees

Multi-Family Residential
(1)

Commercial (100,000 SF Retail)

Multi-Family Residential
(1)

Northern Peoria
(4)

Single Family Residential

Northern Peoria
(4)

Northern Peoria
(2,3,4)

Single Family Residential Multi-Family Residential
(1)

Commercial (100,000 SF Retail)

6



CITY OF PEORIA, ARIZONA  
COUNCIL COMMUNICATION 
 
Date Prepared:  November 8, 2011  Council Meeting Date:   December 6, 2011   
 
 
 
TO:    Carl Swenson, City Manager 
 
FROM:   Jeff Tyne, Community Services Director 
 
THROUGH:  Susan J. Daluddung, Deputy City Manager 
 
SUBJECT:  State of the Arts 
 
 
Purpose:   
 
The  intent of this report  is to bring the Council up to date on the Arts  in Peoria and to share 
future activities that are in the planning stages. 
 
Background/Summary: 
In  the  spring  of  2009,  the  City  Council  approved  the  Peoria  Arts Master  Plan, which  laid  a 
foundation for efforts to promote arts in the Peoria Community.  Since that time, a number of 
initiatives identified in the plan have been pursued.  Consistent with the master plan goals, they 
include: 
 
• Facilities‐In the  last year, the City completed  its Art Gallery on the 1st floor of the City Hall 

Building.   The gallery has  successfully exhibited works of varied  styles and mediums. The 
City will also explore opportunities to locate space in the northern part of the city.  Staff will 
be  pursuing  a  Joint  Use  Agreement  with  Peoria  Unified  School  District  for  potential 
collaborative projects, as well as use of district auditoriums and theatres. 
 

• Relationships‐The  success  of  community  art  efforts  includes  participation  from  various 
aspects  of  the  community.  A  key  initiative  has  been  to  strengthen  the  Peoria  Arts 
Commission, using this body as an effective advisory group to staff and Council.  The seven ‐ 
member commission is made up of Peoria residents with a shared passion for the arts and 
backgrounds representing visual arts, music, dance and drama.  Members participate in City 
special events  and other  local  arts  activities  to promote  the  impressive direction we  are 
taking in Peoria.    Recently, this group has been instrumental in the selection of art‐related 
programs and artwork.  
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Council Communication     
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In  the  last year,  the City has  solidified  its  relationship with  the West Valley Art Museum.  
This partnership continues to grow with an operating agreement for the gallery and special 
exhibits at  the Art Gallery, as well as public programs  such as art education  for  children.  
Special  relationships  have  been  forged with  local  school  districts  to  share  projects  and 
events,  usage  of  facilities  and  internships.    The  City  anticipates  more  of  the  district 
collection to be displayed in selected City buildings and parks. 

• Programs and Projects‐ Over the  last year, there have been a considerable array of artistic 
achievements.    Public  art  projects  include  projects  at  Rio  Vista  Recreation  Center  and 
Sunrise Mountain  Library, with  new  art  pieces  and  activities  slated  for  Centennial  Plaza, 
Osuna Park and the 84th Avenue Streetscape.   The City’s Arts Grant program continues to 
help  promote  various  festival  activities,  community‐based  programs,  and  critical  agency 
funding.  The City Hall Art Gallery  continues  to  receive positive  attention  and  attendance 
with exhibits from the Smithsonian Institute, our new partner West Valley Art Museum and 
collections from other artists.   

Previous Actions: 
 
The City Council  has  continued  to  support  the Arts  by  approving  the  selection  of  artists  for 
special  projects,  approving  grants  for  art  organizations,  attending  public  events  and  filling 
commission vacancies with passionate and knowledgeable citizens. 
 
Options:  
This is an informational presentation. 
 
Staff’s Recommendation: 
 
This  is to update the City Council on the Arts  in Peoria.   Recommendation  is not necessary at 
this time.   
 
Fiscal Analysis: 
There is no fiscal impact to the city associated with this study session presentation.  
 
Narrative:   
 
The City has shown its commitment to the arts as listed in the progress above.  Going forward, 
it is staff’s intention to check in with the City Council on matters related to: gallery operations, 
future public art projects and projects  slated  for old‐town, progress with  regard  to  the West 
Valley Art Museum and the School District partnerships, and any other significant arts‐master 
plan related items. 
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Exhibit(s):  
 
Exhibit 1:  City of Peoria Arts Master Plan Action for the Next 24 Months 
 
Contact Name and Number:  Jeff Tyne, Community Services Director (extension 7114) 
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City of Peoria Arts Master Plan Action for the Next 24 Months  
November 8, 2011 

 

Resources  

• Goal: Encourage public and private investment to support arts-related efforts throughout the 
community. 

• Approach: Given the difficulties of the current economic environment, staff has focused on efforts 
which minimize the financial impact to the City.  One solution is to strengthen the Peoria Arts 
Commission, using this body as an effective advisory group to staff and Council.  Moreover, the City 
could create a separate non-profit entity, which would serve as an advocate for arts in Peoria, while 
undertaking fundraising efforts for various arts initiatives.  Staff also recommends the funding 
continuation of the operating grant programs, which provide supplemental assistance to various art-
related organizations currently in Peoria.   In the future, the commission may want to consider an 
update of the Arts Commission Ordinance, which would provide more flexibility on the use of 
funding.  This could expand the application of the Percent of the Arts fund original plan 
recommendations. 
 

Original Plan Recommendations 

 
Recommendation 

Short/Medium/Long 
Term 

Funding Master Plan Comment 

Pursue non-profit entity of 
the Art Commission  

Short Term N/A Yes Future Consideration 

Create action plan to 
include fundraising, grants 

and events 

Short Term n/a No Future Project 

Consider a non-profit 
entity to manage Gallery 

Operations 

Short Term n/a No Future Project 

Revise Arts Commission 
Ordinance 

Short Term n/a Yes Rough Draft Being 
Developed 

Operating Support Grant 
Program 

Short General 
Fund 

Yes Funded in FY 2012 
Request in FY 2013 

Mayor’s Art Awards Medium General 
Fund 

Yes Positive promotional 
effort in future 

Expand Cultural Division Medium General 
Fund 

Yes Not feasible at this 
time 

Workplace giving program Long   Yes Non-profit entity 
Function 
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City of Peoria Arts Master Plan Action for the Next 24 Months 

 

Public Art/Aesthetics  

• Goal: Create a public art inventory that offers a diverse collection of public artworks of undisputed 
quality and excellence. 

• Approach: The City currently has a recurring funding source from the capital plan’s Percent of the 
Arts Program.  To ensure proper coordination of this public art program, it is essential to identify 
potential art opportunities, and foster partnerships at the beginning of projects.  Currently, staff has 
funding for artwork at Osuna Park, Centennial Plaza and the 84th Avenue streetscape project.    
Additionally, there is funding to purchase “small art” that is intended to be rotated within the city’s 
public buildings. 
 

Original Plan Recommendations 

Recommendation Short/Medium/Long 
Term 

Funding Master Plan Comment 

Identify art opportunities 
for a 60-month Period 

Short Arts 
Fund 

No In Progress 

Build relationships to 
ensure acquisition of 
quality pieces  

Short n/a No In Progress 

Streamline artist submittals 
to ensure timeliness and 
adherence to ordinances 

Short n/a No Requires Internal 
Coordination 

Revise public Art 
ordinance from 1% to 2% 

Short Arts 
Fund 

Yes Not recommended at 
this time 

Contract with artist to 
identify arts opportunities 

in CIP 

Short General 
Fund 

Yes For future 
consideration 

Temporary Public Art 
Program 

Short Arts 
Fund 

Yes For future 
consideration 

Small-scale public art 
program 

Short Arts 
Fund 

Yes Currently funded 

Adopt-Public Art Program Short n/a Yes Non-Profit Entity 
Program 

Require Public art 
component on outer walls 

of gated communities 

Medium Arts or 
General 

Fund 

Yes Future Collaboration 
w/ Community 
Development 

Private Percent for the Arts 
requirement 

Long n/a Yes Future project 

Community Entryway 
Program 

Long Arts 
Fund 

Yes Identify and 
prioritize 
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City of Peoria Arts Master Plan Action for the Next 24 Months 
 

Program Development 

• Goal: Create additional cultural activities within the City of Peoria for citizens and visitors to enjoy. 
• Approach: With the addition of Osuna Park and Centennial Plaza, the City has new opportunities to 

establish signature art events in the old-town area.  A non-profit entity could help promote such 
events and activities within the City. 

Original Plan Recommendations 

Recommendation Short/Medium/Long 
Term 

Funding Master Plan Comment 

Festival Support Program Short General 
Fund 

Yes Funded in FY 12 

Partner with City/Others 
on Community Events 

Short n/a No Program various art-
related activities at 

existing City 
events/festivals 

Host a twice yearly Peoria 
arts organization strategic 
information center 

Short  General 
Fund 

No Future Project 

Pursue additional grant 
opportunities 

Short General 
Fund 

No Pursue public and 
private options 

Promote Heritage Festivals Short   On-Going 
Regional Joint Marketing 
initiative (With non-profit, 

create a monthly arts 
publication) 

Medium n/a Yes Non-profit entity 
Function 

Formulate 1 major annual 
art event and identify arts 

components for established 
venues 

Medium   General 
Fund 

No Potential at Osuna or 
Centennial Plaza  

Technical Assistance 
Program 

Medium General 
Fund 

Yes Future Project 
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City of Peoria Arts Master Plan Action for the Next 24 Months 

 

Cultural Infrastructure 

• Goal:  Build and support an arts culture by identifying spaces and opportunities for dedicated 
facilities. 

• Approach: With the newly-opened gallery located at City Hall, the City can forward a 
recommendation from the Master Plan for a presence in the southern part of the city.  The City will 
also explore opportunities to locate space in the northern part of the city.  Staff will pursue a Joint Use 
Agreement with Peoria Unified School District for potential use of auditoriums and theatres.  

Original Plan Recommendations 

Recommendation Short/Medium/Long 
Term 

Funding Master Plan Comment 

Catalogue for Peoria Arts 
Commission Show 

Short General 
Fund 

Yes Cost Prohibitive 

Pre-development financing 
for artists’ live/work space 

Short General 
Fund or 
Other 

Source 

Yes Part of Old Town 
Redevelopment 

Alternative performing arts 
sites clearinghouse 

Short n/a No Non-Profit Entity 
Function 

Expand Joint use 
Agreement with School 
District for arts venues 

Short General 
Fund 

Yes Future Project 

Festival Sites Medium General 
Fund 

Yes Utilize Osuna and 
Centennial sites 

Dedicated gallery space Short Arts 
Fund 

Yes Complete at City 
Hall 

Seek location in the 
Northern part of the 

City 
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CITY OF PEORIA, ARIZONA  
COUNCIL COMMUNICATION          Study Session Item: 1 

 

Date Prepared:   November 24, 2011 Study Session Date:   December 6, 2011  
 

 
TO:  Carl Swenson, City Manager 
 
FROM:  Susan Daluddung, Deputy City Manager 
 
SUBJECT: Arizona Broadway Theater Lease Agreement 
 

 
 
Purpose:  
 
This is a request for City Council to review the history of the Arizona Broadway Dinner Theatre 
lease and provide staff with direction on possible amendment of the lease agreement. 
 
Background/Summary: 
 
Recently, the Arizona Broadway Theater (ABT) wrote to City officials requesting an adjustment 
to lease payment obligations to the City of Peoria.   As a result, City staff have evaluated the 
existing terms of the current lease, and wish to offer an overview, provide a recommendation, 
and receive direction on possible amendments to the existing arrangement. 
 
Arizona Broadway Theatre is non-profit organization, housed on a 40,000 square foot facility on 
approximately four acres of city owned land located on Paradise Lane.  The property is adjacent 
to the Peoria Sports Complex and within the Entertainment District.  The facility primarily 
serves as a quality dinner theater, while also providing ancillary meeting and conference room 
space.  Although ABT is party to an existing city lease agreement, the theater requests that only 
a nominal rent (i.e. $1 per year) be charged in order for the theater to effectively continue its 
operation. 
 
The theater’s vision is that ABT would be an integral part of a culturally rich community in 
Peoria.  Since its inception, it has become a valuable contributor to the Peoria arts community, 
and has served as an effective draw to the City’s entertainment district.    The theater provides 
jobs to approximately 100 people and has continually generated sales tax revenues for the city.   
 
In May 2003 the city entered into a 25 year ground lease with KLOS Enterprises, LLC (Arizona 
Broadway Theater).  The lease provided for three five-year extensions for a possible total lease 
term of 40 years.  After its opening, the theater struggled financially for several years.  Over the 
years ABT has approached the city on several occasions requesting financial assistance to help 
remain in business.  The city has responded in several ways, including several amendments to 
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the lease agreement deferring lease payments.  Under the current lease agreement lease 
payments will become due beginning in January 2012. 
 
 
Previous Actions: 
 
The following is a summary of discussions and actions between the City and ABT since 2003. 
 
Development and Related Agreements 
The city entered into a Development Agreement with ABT in May 2003 along with a separate 
property lease agreement.  The development agreement acknowledged that the theater was 
within a city Economic Incentive Zone and, as a result, the city waived its impact fees for fire, 
law enforcement, general government, and transportation. 
 
In September 2006 Council approved a Repayment Agreement Waiver.  ABT had constructed 
certain public infrastructure (77th Avenue South of Paradise Lane) which might have enabled 
ABT to impose a “repayment agreement” on certain property of the city in the vicinity of the 
improvements.  In exchange for ABT’s waiver of any future right to any repayment related to 
the development of 77th Avenue, and in exchange for the city’s use of the ABT twice a year, and 
for the right to use the ABT parking area for overflow parking, the city agreed to pay ABT 
$164,000.  This payment provided ABT with a much needed cash infusion. 
 
Property Lease Agreement 
Although the original lease agreement was entered into in May 2003, the first lease payments 
did not commence until September 2007.  This was triggered by the issuance of the final 
Certificate of Occupancy.  In October and November 2007 the city issued letters to ABT 
regarding the delinquency in their rent payments.  In December 2007 the theater was 
delinquent $18,700 in lease payments.  At that time, ABT management informed city staff of 
the theater’s serious financial situation. 
 
In 2007, the theater’s Chief Executive Officer approached the city to discuss their financial 
situation, and to consider further financial assistance.  However, after discussions between the 
parties, no action was taken to adjust the lease payment schedule. 
 
In December 2007 the Council approved a lease amendment to recognize that properties in the 
general area were at lower rent levels than the amount city was charging ABT.  Lowering the 
rent also minimized ABT’s cash flow problems.  At that time the owner indicated that, for some 
time, operating revenues of the theater would be insufficient to make the monthly payments 
required under the original lease agreement.  The owner anticipated that the cash flow 
shortage would improve over the following 3 years.  After considering the lease rates of other 
city parcels in the immediate vicinity of the theater, in 2007 staff recommended an amendment 
to the original lease reducing the rent approximately 35% from the original lease terms, and 
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deferring all rent due in 2008 and 2009.  The following table shows the changes Council 
approved in 2007: 
 
Remaining 25 year         Amended 
__term of lease__ __monthly lease__ __________Original monthly lease___________ 
  2008 thru 2009  no lease payments $ 6,472 per month adjusted every 4 years by CPI 
  2010 thru 2012 $ 3,900 per month 
  2013 thru 2017 $ 4,800 per month 
  2018 thru 2022 $ 5,500 per month 
  2023 thru 2027 $ 6,300 per month 
  2028 thru 2032 $ 7,000 per month 
 
In January 2010 rent would have become due under the lease amendment Council had 
previously approved in December 2007.  However, in January 2010 the theater’s financial 
condition had not improved significantly.  As a result, Council approved a further amendment 
to the lease deferring the lease payments that would have begun that month.  Under the 
January 2010 lease amendment no monthly lease payments were due in 2010.  A requirement 
of that amendment was that ABT develop a relationship with a professional theater 
professional to advise ABT on their theater operations, business strategy, and financial planning 
effort.  Following those discussions ABT management met with professional theater resources 
to develop a business strategy and new plans for fundraising. 
 
In December 2010 the Council approved an amendment to the lease deferring the lease 
payments due in the first six months of 2011.  At that time city staff proposed developing a 
policy for Council consideration regarding the funding of not-for-profit entities in the city.  This 
policy is scheduled to be reviewed in sub-committee in the next couple of months.  With this in 
mind, in June 2011 the Council approved the most recent lease amendment further deferring 
lease payments through December 2011 as follows: 
 
Remaining 25 year         Amended 
__term of lease__ __monthly lease__ __________Original monthly lease___________ 
  2008 thru 2011  no lease payments $ 6,472 per month adjusted every 4 years by CPI 
  2012   $ 4,900 per month 
  2013 thru 2017 $ 5,500 per month 
  2018 thru 2022 $ 5,750 per month 
  2023 thru 2027 $ 6,550 per month 
  2028 thru 2032 $ 7,400 per month 
 
As mentioned earlier, ABT theater management have met with theater experts to develop a 
more sustainable business strategy.  Over the last few years, ABT has undertaken a series of 
measures to improve their overall financial position.  In late 2007, ABT created a new not-for-
profit organization--the ABT Performing Arts Association, Inc.  In January 2008 the founders 
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turned the theatrical operation over to the new entity.  This approach allows ABT to apply for 
grants from foundations and governmental sources, thus enabling the theater to lower its 
operating costs and to attract sponsorship and advertising dollars.  
 
Also in that time, ABT adjusted its organization, recruiting a new Board of Directors.  The Board 
has pursued funding opportunities for grants for various one-time expenditures (i.e. Sundome 
grant of $1.2 million).  The theater also pursued the release of one-time funds being held by the 
bank and a temporary loan.  In past years the theater has appeared successful in making 
expenditure reductions. 
 
Master Plans and Budget Allocation 
In April 2009 an Arts and Cultural Master Plan was presented to the city.  The plan is intended 
to guide arts development in the city, recognizing the arts as an important component in 
economic and community development.  At that time, key outcomes were designed to help 
Peoria grow as an artistic and creative center in the region while developing cultural and 
recreational amenities that complement the lifestyles of our residents.   
 
The Master Plan also discussed that local non-profit art groups depend on a mix of earned 
income and contributions.  It was noted that ticket sales typically comprise only 50% of 
necessary income.  Another 40% is typically contributed by individual, corporate and 
foundation supporters, with the remaining 10% is often derived from local governmental 
support.  One mechanism of providing city support is through the city’s art operating grant 
program, which provides operating budget support to Peoria-based arts organizations.  Over 
the last few years, ABT has been successful in receiving funds from the General Operating, 
Festival and Program sections of the arts grant program. 
 
Although the annual grant program is an active and viable grant funding mechanism, staff 
believes it is important that the Council address the Arizona Broadway Theatre lease on a 
permanent basis, rather than exposing the agency to the annual uncertainty of lost financial 
support.  Although it is conceivable for Arizona Broadway Theater to apply annually for city 
financial support to reduce or eliminate rent payment obligations, it is preferable for both ABT 
and the city that the lease obligation be resolved on an ongoing basis.  This will allow ABT to 
better plan for its financial obligations and its ability to fund its programs and events. 
 
Council Policies on the Sports & Entertainment District 
The Council has recently adopted economic development objectives focused on the Sports & 
Entertainment District. Significant planning and redevelopment efforts are underway in this 
area to support this key Council policy goal.  The Arizona Broadway Theatre is strategically 
located within this district, and has contributed to the overall synergistic link of restaurant, 
recreational and cultural activity in the area.  Adjacent to this property, current uses include the 
new “Its All In The Game” facility, the Salty Senorita restaurant, and the Peoria Sports Complex.  
According to ABT management, the theater has approximately 85,000 attendees each year.  It 
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is estimated that approximately 75% of those visitors are from outside Peoria, resulting in 
increased regional exposure to Peoria and the amenities of the Sports & Entertainment District.  
 
Options: 
 
As described above, the city currently has a lease agreement with Arizona Broadway Theater 
with a monthly lease payments of $4,900 scheduled to commence in January 2012.  Due to 
prior rent deferrals, the scheduled lease payments increase significantly in subsequent years. 
 
In context with the stated policy objectives, staff has identified the following options for Council 
consideration: 
 
A: Direct staff to maintain the current lease and the collection of lease payments as they 

become due beginning in January 2012.  This option would recognize the past support 
provided to ABT but would require that the Theatre find other financial support 
mechanisms to generate funds for the required lease payment.  The Theatre believes 
that although the theater will continue their operations, they would have to reduce 
current expenditures in order to make the lease payments.  This would result in a 
significant reduction in their ability to continue providing programs supporting arts and 
culture in the community. 

 
B. Direct staff to amend the lease agreement with Arizona Broadway Theater to reduce the 

future monthly lease payments.  One possible method of establishing a reduced lease 
payment could be to average the lease payments for two other city properties in the 
immediate vicinity of the theater (Salty Senorita and Its All In The Game).  Under this 
methodology, the following table provides an example of a possible lease schedule.  The 
reduced lease amount is a sample only, and does not necessarily reflect lease amounts 
in the area. 

 
Example: 

_Year_       Reduced  Lease         Current  Lease            . 
  2012    $ 3,000 per month    $ 4,900 per month 

     2013    $ 3,100 per month    $ 5,500 per month 
  2014    $ 3,200 per month    $ 5,500 per month 
  2015    $ 3,300 per month    $ 5,500 per month 
  2016    $ 3,500 per month    $ 5,500 per month 
  2017    $ 3,600 per month    $ 5,500 per month 
  2018    $ 3,700 per month    $ 5,750 per month 
  2019    $ 3,800 per month    $ 5,750 per month 
  2020    $ 3,900 per month    $ 5,750 per month 
  2021    $ 4,000 per month    $ 5,750 per month 
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C: Direct staff to amend the lease agreement with Arizona Broadway Theater to reduce 
future lease payments to a nominal amount of $1/year.  Such action could be taken if 
Council believes ABT adequately provides significant benefit to the community and/or 
supports Council’s policy objectives regarding economic development and the 
development of cultural amenities and facilities in Peoria.  Arizona Broadway Theatre 
believes this option would be consistent with the comparable City lease arrangements, 
and is warranted due to ABT’s contributions to the city’s economic development efforts 
in the Entertainment District and their contribution to the art culture in Peoria. 

 
Staff’s Recommendation: 
 
In recognition of the theater’s overall contribution to the community, and consistent with 
stated economic development and arts policy statements, staff recommends that the monthly 
lease payment of the Theater be reduced to a nominal amount of $1/year for the remaining life 
of the lease.  In addition, the $1/year amount would be retroactive to eliminate any theater 
liabilities related to deferral of past rent.   
 
Fiscal Analysis: 
 
The current lease agreement provides for monthly lease payments of $4,900 beginning in 
January 2012.  Reduction of the lease payments amount would result in a corresponding 
reduction of revenues in the city’s General Fund. 
 
There are third parties that hold a leasehold interest in the current lease agreement.  Any 
modification of the lease term will require their consent.  Past lease modifications have 
received their approval.  In addition, if a default under the lease were to occur, third parties 
holding a leasehold interest would have certain rights to cure the default, attempt to sublease 
the property, and otherwise protect their financial interests.  The existing building is designed 
as a theater and, as such, might be limited in other use without significant modification to its 
structure. 
 
 
Exhibit(s): 

Exhibit 1:  Arizona Broadway Theatre-Notification of Request 
Exhibit 2:  Arizona Broadway Theatre-Impact Case Statement 
Exhibit 3:  Original Lease Agreement-KLOS Enterprises 
Exhibit 4:  Latest Lease Amendment-Arizona Broadway Theater 
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Arizona Broadway Theatre (ABT) Community Impact Case Statement 
 

1. Introduction 

At the heart of the professional arts and entertainment community in the West Valley, ABT is 

committed to transforming lives by providing the highest quality production of live theatre, 

cultural enrichment, learning opportunities for youth and adults, and robust economic 

development for the City of Peoria and the State of Arizona. ABT recognizes and values its 

essential role in the community for the greater common good and welcomes the opportunity to 

have the utmost impact on the citizens of Peoria by enhancing their lives through the power of 

the performing arts. ABT is dedicated to supporting the arts by offering staffing, programs, and 

services to performing artists, adults and youth, and communities throughout the Phoenix 

metropolitan area.  

 

The importance of ABT’s presence and its track record of success in the City of Peoria can best 

be explained through numbers. Since its inception in 2005, the theatre has mounted 44 large-

scale, Broadway-style Mainstage productions culminating in more than 2,500 performances.  

The theatre has employed more than 375 national and local actors, many for multiple contracts. 

And, in that time, more than 480,000 tickets have been sold and approximately 80,000 patrons of 

all ages come to the theatre annually.  

 

Through the use of electronic and written surveys as well as informal anecdotal information, 

ABT makes an effort to listen and respond to its patrons by designing each new season’s 

productions with them in mind – with particular attention paid to the quality and variety in a 

season lineup that demands the most artistically innovative and technically advanced productions 

each and every year.   

 

ABT also has been staunchly committed to serving school-age children and youth. Since the 

launch of its Academy for Young Performers in 2006, more than 1,500 youth have participated 

in the exploration of and experiential learning in theatre arts skills.  In 2008, ABT established its 

Theatre for Young Audiences, which has produced 15 plays adapted for the stage from classic 

children’s literature with over 20,500 children and their companions attending performances.  

Most recently, an additional 779 children from the City of Peoria’s Summer 2011 Recreation and 

Camp programs attended the Theatre for Young Audiences’ popular production of Charlie and 

the Chocolate Factory. 

 

In addition, ABT has enjoyed a dynamic partnership with fifth- through eighth-grade students 

enrolled in the Peoria Arts Institute, the unique performing arts program located at Foothills 

Elementary School.  ABT’s professional performers have taught and inspired Foothills’ students, 

brought theatre outreach programs into classrooms and invited students to perform at the theatre. 

Recently, ABT has partnered with the StageDoor Dance Center to provide dance classes in 

ballet, tap, jazz and hip hop. ABT also is collaborating with both the Peoria Unified School 

District and the Dysart Unified School District to provide a “Week of Theatre,” which will 

introduce hundreds of children to the magic of the performing arts this winter. 

 

Since opening its doors, ABT’s long-term synergistic relationship with the Peoria Sports 

Complex has continued.  The Sports Complex and ABT remain two recognizable anchors in the 
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City of Peoria’s Peoria Eighty Three (P83) Entertainment District Development Plan.  Land 

marks of this plan are defined by the Loop 101, the high-profile 83
rd

 Avenue strip and Bell Road 

from 75
th

 to 83
rd

 Avenues.  In an effort to define this district, ABT currently has banners 

highlighting each of the theatre’s upcoming productions hanging on both the east and west sides 

of 83
rd

 Avenue and on the south side of Bell Road between 75
th

 and 83
rd

 Avenues.  Moreover, 

each year the theatre is represented at all Spring Training games – on hand with a display and 

marketing materials. ABT’s talented performers often sing the National Anthem at games and 

regularly enjoy sunny spring afternoons on the grass of the outfield lawn.  Additionally, the 

theatre hosts the annual Peoria Diamond Club Holiday Party, and beginning in 2010, ABT 

became the Stage Sponsor for the Club’s October BeerFest on the grounds of the Sports 

Complex.   

 

As a member of the Peoria, Glendale, and Surprise Chambers of Commerce, ABT believes that 

commerce between the theatre and local businesses remains an integral component for growth 

and exposure.  An example of this continued partnership began in September of 2011 when the 

Peoria Chamber of Commerce elected to hold its monthly luncheons at ABT. These luncheons 

provide Chamber members the opportunity to remain up-to-date on important member initiatives 

and programs as well as highlight ABT as a leading entertainment venue in addition to being a 

possible rental location for future conventions and special events.   

 

Regionally, ABT continues its strategic campaign to market its shows and programs to a wider 

audience throughout the Valley of the Sun.  Knowing that distance from the west remained a 

barrier-of-entry for those considering ABT as their entertainment option, a partnership with Tour 

West America – one of the Valley’s oldest and most trusted charter bus companies – was 

initiated to provide transportation to and from the theatre. Through this partnership, a plan was 

developed to solicit communities from various regions of the State as well as from the eastern 

and southern portions of the Phoenix Metro Area. As a reflection of this effort, ABT regularly 

welcomes individuals and groups from locations east of Mesa, downtown Scottsdale, Prescott, 

Tucson, Casa Grande, and Yuma, AZ.  Furthermore, communities along the Bell Road corridor 

to the west frequently take advantage of the transportation, dinner and show offering as a viable, 

safe, and preferred option when attending performances at ABT.  

 

In addition to ABT’s efforts to expand its audience reach both Valley- and State-wide, a targeted 

solicitation for out-of-state tourism was proposed in 2010 to begin marketing the theatre’s unique 

“all–in-one” entertainment experience and the cities of the West Valley to national and 

international touring organizations, which annually seek out the State of Arizona as a destination 

for their customers.  Currently, the ABT patron database is comprised of more than 61 thousand 

households with nearly 20 percent of those households being out-of-state residents.  In an effort 

to grow ABT’s out-of-state market exposure, representatives from the theatre attended the 2010 

National Tour Association (NTA) annual convention in Montreal, QC Canada.  In preparations 

for attending the conference, ABT partnered with the Arizona Office of Tourism and with the 

Glendale Convention and Visitors Bureau’s (GCVB) “Go West” campaign to market ABT and 

the West Valley as a viable “stop and stay” option for out-of-state tour operators.  As part of a 

strong Arizona contingent in attendance, ABT was the only Arizona arts organization present at 

the convention.  ABT remains confident that inter-state, national and international tourism is a 

viable and achievable economic generator for the western regions of the Phoenix Metro Area.  
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ABT’s Season 7 (launching on October 14, 2011 with an unmatched mix of celebrated classics 

alongside more recent Broadway favorites, including TARZAN, which will proudly make its 

State of AZ premiere on the ABT stage) marks a new beginning for the theatre as a viable and 

affordable option for local and regional businesses, which seek to grow their business though 

targeted advertisement and sponsorships. Beginning this season, ABT will offer a new 

“Community Partners Sponsorship” platform to businesses in search of a promising return on 

their advertising dollars spent.  This program highlights the multiple opportunities available for 

businesses to grow via their exposure to the over 80,000 patrons who annually pass through 

ABT’s doors.  

 

With an operating budget of over $4,500,000, ABT has had a positive impact on the City of 

Peoria and according to the Americans for the Arts analysis, will generate $100 million in 

economic activity over the next 10 years. On average, ABT employs 63 full-time and 46-part 

time staff members, all of whom live, work, and shop in Peoria or nearby communities. The 

theatre also enjoys a dedicated cadre of 150 local full-time volunteer ushers who support ABT in 

myriad ways.  

 

As a leading professional theatre company in Phoenix, ABT has received countless ariZoni 

Theatre Awards and in September 2010, PHOENIX Magazine named ABT the “Best Playhouse 

of the Valley.”  The theatre also was supported by the Honorable Ken Bennett, AZ Secretary of 

State, in its nomination for a 2011 Governor’s Arts Award. Most recently, ABT’s executive 

producer and founder, Kiel Klaphake, was named to the Phoenix Business Journal’s Forty Under 

40 Class of 2011, which recognizes 40 of the region’s top business and civic leaders. 

 

ABT believes in setting an example as a good corporate citizen and neighbor by giving back to 

the communities it serves. ABT hosted “Close the Curtain on Cancer,” a fundraiser to benefit 

Hospice of the Valley and AZ Assistance in Healthcare; participated in “Seeing the Need: A 

Night of Giving Back,” which benefitted local underprivileged children and their families; has 

served and will continue to serve as a Toys for Tots collection site; and planned a recent 

successful initiative to benefit the New Life Center, a refuge for women and their children who 

are victims of domestic violence. The theatre invites individuals from local not-for-profit 

organizations to attend the Preview Night of every Mainstage performance at no cost.  In 

addition, ABT donates tens of thousands of dollars worth of tickets every year to other Maricopa 

County nonprofits in support of their fundraising endeavors. 

 

2. Value   

ABT is a community partner with The City of Peoria by addressing many needs identified in 

City policies, initiatives and programs.  

 

 Meets community needs for arts and quality of life.  City of Peoria Arts Master Plan 

 Arts programming drives economic activity and builds communities.  Peoria EDIS 

o ABT serves a broad community, 75% of patrons come from outside the city 

boundaries.   

o ABT serves 12,503 active Peoria households. 

o Over the years, Peoria citizens have purchased 126,727 tickets to ABT 
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performances. 

 Creates a sense of place and destination as part of the entertainment district.  Sports 

Complex Study 

 

3. Commitment  

Conceiving an arts organization to meet the community needs by building and operating a 

performing arts organization is no easy task.  Planning required not only mastery of the business 

functions, but a significant personal financial investment by the individuals involved in the 

project.  While the Peoria EDIS recognizes that formal entertainment facilities are very attractive 

to residents, they can be expensive to build.  We at ABT made the entire process simple.  We 

financed and constructed ABT, the leading arts producer in the West Valley, and the largest, 

year-round, nonprofit theatre company in the valley, with no public assistance.   We did it 

because there was a need and we knew we could meet that need to create a sense of place for 

artists, encourage the notion of enhanced livability and quality of life for West Valley residents, 

and advance the City’s commitment to building a “community of choice.”   

 

Peoria now has the opportunity to fully take advantage of the impact ABT has made on the 

community.  Peoria can be known as that community that celebrates and supports the arts – an 

initiative that will create definition for a healthy community, attract new businesses, and help the 

arts to flourish.
i
 

 

We respectfully ask that the City of Peoria recognize Arizona Broadway Theatre’s community 

value by allowing us to operate without the encumbrance of a costly ground lease.   

 

Thank you. 
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Did You Know?      

Since opening in 2005, ABT has: 

 

 been the largest, year-round, not-for-profit theatre company in the valley.
ii
 

 welcomed 80,000 patrons of all ages come to the theatre annually.  

 sold nearly 500,000 tickets. 

 presented more than 2,500 performances.   

 doubled its artistic output of high-quality programming.  

 employed more than 375 national and local actors, many for multiple contracts.  

 produced 44 large-scale, Broadway-style Mainstage productions.  

 generated nearly $10 million annually in economic activity to boost the regional 

economy. 
iii

 

 employed 63 full-time and 46 part-time employees on average. 

 provided acting, singing, dance, and production-related classes for more than 1,500 

children in the theatre’s Academy for Young Performers (established in 2006). 

 expanded the reach of its Academy program by offering scholarships to disadvantaged 

children locally.  

 produced the majority of its costumes, sets, and props in the theatre’s on-site production 

shops. 

 held auditions for performers in New York City at least twice a year as well as locally 

throughout the year to augment talent brought to Peoria from New York. 

 offered internships in all areas of technical theatre and marketing, giving high school and 

college students actual hands-on professional theatre experiences.  

 been privileged to count on a very special cadre of more than 150 dedicated volunteers 

who have served as ushers, ticket takers, and set, costume and prop construction 

assistants. 

 produced 15 plays based on children’s classic literature through its Theatre for Young 

Audiences (TYA) program (established in 2008). 

 counted more than 20,500 children and their companions who have attended TYA 

performances. 

 enjoyed a dynamic partnership with fifth- through eighth-grade students enrolled in the 

Peoria Arts Institute, the unique performing arts program located at Foothills Elementary 

School. 

 utilized its professional performers to teach and inspire Foothills’ students, bring theatre 

outreach programs into classrooms and invite students to perform at the theatre.  

 recently partnered with the StageDoor Dance Center to provide dance classes in ballet, 

tap, jazz and hip hop. 

 arranged for a collaboration with both the Peoria Unified School District and the Dysart 

Unified School District to provide a “Week of Theatre,” which will introduce hundreds of 

children to the magic of the performing arts this winter. 

 donated thousands of tickets to other Maricopa County nonprofits in support of their 

fundraising endeavors. 
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2011-2012 Season 

 

Mainstage Productions:  

October 14 – November 18, A Chorus Line  

November 25 – December 24, Miracle on 34
th

 Street  

January 6 – February 12, Singin’ in the Rain  

March 2 – April 1, Sunset Boulevard  

April 20 – May 20, Disney’s TARZAN, an Arizona premiere  

June 8 – July 15, Grease 

August 3 – September 1, The Will Rogers Follies 

September 7 – October 7, The Odd Couple;  

 

Academy for Young Performers:  
January 30 – March 19, Winter Academy Classes with Academy Showcase  

June 11 – 15, ABT Camp Broadway, Session 1, Musical Theatre 101  

June 18 – 29, ABT Camp Broadway, Session 2, culminating in a live musical 

performance 

July 2 – 20, ABT Camp Broadway, Session 3, culminating in a live musical performance 

July 30 – August 3, ABT Camp Broadway, Session 4, culminating in a live musical 

performance 

 

Theatre for Young Audiences Productions:  

November 12 – February 11, The Lion, the Witch, and the Wardrobe  

March 24 – May 19, The Adventures of Stuart Little  

June –July, Charlotte’s Web 

 

Special Events:  

October 8, Fall for the Arts Festival  

October 14, Take A Bow! Awards Ceremony  

October 17, Robert Shaw–Ronstadt Generations 

October 21, Cabaret  

November 4, ABT’s 6
th

 Anniversary; Cabaret  

November 14, Robert Shaw–Good Rockin’ Live! A Salute to Sun Records  

November 25, Tree Lighting Ceremony; Kick-off of Toys for Tots Campaign 

December 2, Cabaret  

December 9, 10 and 11 A Broadway Christmas Carol  

December 12, Blue Christmas: A Holiday Salute to the King  

December 15, Ladies Who Lunch; Cabaret 

December 16 and 17, A Broadway Christmas Carol; Cabaret  

December 31, New Year’s Eve Gala – Hollywood Nights – Where Everyone is a Star!  

January 13, Cabaret 

January 16, Robert Shaw–The Blues from A–Z 

January 27, Cabaret 

February 6, Season 8 Announcement  

February 13, Manhattan Dolls with Robert Shaw  
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February 15 – 19, Remember Patsy Cline 

March 8, 9, and 10, The Musical of Musicals – The Musical! 

March 12, Robert Shaw–How Great Thou Art: The Gospel Music of Elvis  

March 15, 16 and 17, The Musical of Musicals – The Musical! 

March 24, Bravo! Arizona Broadway Theatre presents Jungle Nights … A Wild Affair, 

a fundraiser at the Phoenix Zoo in conjunction with the AZ premiere of TARZAN  

April 9, Robert Shaw–A Salute to the Rat Pack and Friends  

May – September programming, to be determined  

 

  

 

                                                 
i
 Arts Master Plan, City of Peoria 

ii
 Based on total attendance 

iii
 Americans for the Arts, economic impact analysis 

27



28



29



30



31



32



33



34



35



36



37



38



39



40



41



42



43



44



45



46



47



48



49



50



51



52



53



54



55

rhondas
Rectangle



56



57



58



59



60



61



62



63

rhondas
Rectangle



64



65

rhondas
Rectangle



66



67



68

rhondas
Rectangle



73



74



75



76



77



78



79



80



81



82



83



84



85



86



87



88



89



90



91



92



93



94



95



96



97



98



99

rhondas
Rectangle



100



101



102



103



104



105



106



107



108

rhondas
Rectangle



109

rhondas
Rectangle



110

rhondas
Rectangle



111


	Agenda
	Impact Fees
	Impact Fees CC
	Summary of Adjusted Fees

	State of the Arts
	Council Communications
	City of Peoria Arts Master Plan Action for the Next 24 Months

	Arizona Broadway Theater
	Arizona Broadway Theater Communication
	Peoria Ground Lease appeal signed
	FINAL Case Statement (2)
	Original Lease
	Most Recent Lease-ABT




