CITY OF PEORIA, ARIZONA

CITY MANAGER REPORT

Date Prepared: April 2, 2010

RCM #:_2a

Council Meeting Date: April 20, 2010

TO: Carl Swenson, City Manager
THROUGH:

FROM:

SUBJECT: Spring Training 2010
SUMMARY:

Susan J. Daluddung, Deputy City Manager

J.P. de la Montaigne, Community Services Director..{«f

The following is a summary and comparison of revenue and attendance figures for the

2010 Spring Training season.

For the seventh straight year, the Sports Complex

attracted more than 200,000 fans ending up with a total of 200,029. This resulted in an
overall gross revenue production of $5,364,671 with less games compared to 2009 and

one weekend rainout this year.

2009 2010 % Change

09-10
# of games 36 28 -22%
Total Tickets 211,241 200,029 -5%
Average Attendance 5,868 7,144 22%
Ticket Revenues $2,738,123 | $2,580,762 -6%
Concession Revenues $1,526,524 | $1,382,218 -9%
Program/Scorecard Revenues | $47,128 $12,173 -74%
Parking Revenues $246,858 $232,397 -6%
Novelly Revenues $834,688 $865,954 4%
Advertising Revenues $230,840 $291,167 0%
TOTAL REVENUES $5,684,161 | $5,364,671 -6%

Below is a Cactus League team comparison of total and average per game attendance:

Number of Total Average

games Attendance | pergame
1 | Cubs {Mesa) 14 152,493 10,892
2 | Giants (Scottsdale) 15 165,819 10,388
3_| Dodgers (Glendale) 14 124,502 8,893
4 | Mariners (Peoria) 14 120,358 8,597
5 | Angels (Tempe) 16 111,038 6,940
6 | Diamondbacks (Tucson) 15 99,698 6,647
7_| Rangers (Surprise) 14 80,513 6,465
8 | White Sox {(Glendale) 13 81,634 6,280
9 | A’s (Phoenix) 15 89,493 5,966
10 | Padres {Peoria) 14 79,671 5,691
11 | Brewers (Phoenix) 15 79,651 5,310
12 | Royals (Surprise) 15 79,249 5,283
13 | Rockies (Tucson) 15 78,638 5,243
14 | Indians (Goodyear) 14 61,240 4,374
16 | Reds (Goodyear) 16 66,725 4,170
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Comparison of attendance for two team facilities in the Cactus League:

Number of Total Average
games Attendance | Attendance
1_| Glendale (Dodgers/White Sox) 27 206,136 7,635
2 | Peoria (Mariners/Padres) 28 200,029 7,144
3 | Surprise {Rangers/Royals) 29 169,762 5,854
4 | Goodyear (Indians/Reds) 30 127,965 4,266

Our partners, the Peoria Diamond Club, once again had a strong membership base of
over 450 Red Shirt volunteers, with 100 new volunteers joining the work force. The Club
worked diligently on the “Welcome Back Charity Game” and conducted their regular
spring training operations. Through these efforts, over $190,000 was raised for local
youth charitable organizations.

Out of town visitors were again very plentiful from the sounds heard at the stadium. Our
hotels and restaurants in the area seemed full. We had heard that airlines added
additional flights to accommodate the demand to come to Peoria in March.

Overall the weather was great after the first week. Spring Break played into some big
crowds the week of March 17". Two games this year Peoria Stadium hosted record
setting crowds of over 13,450 fans.

A strong Spring Training season is one where the average attendance per game is over
7,000 fans per game and total received revenues from stadium operations exceeds $5
million. This season we topped both performance indicators.

Lastly, our team partners, the Seattle Mariners and San Diego Padres, expressed

numerous times their delight with Peoria’s hospitality and outstanding hard work of all
departments and employees involved.

PREPARED BY: Chris Calcaterra, Sports Facilities Manager
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