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Peoria Undertakes Identity Initiative 

 
PEORIA, Ariz. (Nov 4, 2018) – How do you feel about your city? It was a question posed to Peoria 
residents and city employees over the last year. The feedback, collected at public events, on social 
media and through surveys, helped shape the new city identity campaign. 
 
The result, thanks to a collective effort from those who live and work here: Peoria is the Place… 
 
“The phrase was used over and over again as people explained how they felt about the city,” said 
Communications Director Jennifer Stein. “We were amazed at the consistency of responses, hearing 
certain words and phrases repeatedly, and knew this was how we would capture the feel of and 
everything that is special about our city.” 
 
The Office of Communications set out to capture the spirit of the city in one all-encompassing identity. 
The goal was to tell the story of Peoria, in order to give residents a sense of place as well as to give 
others an idea of who we are. 
 
The new identity “Peoria is the Place” tells the story of the city by using iconic city images coupled with 
the words gathered from residents. 
 
While this is the overarching theme of the identity, the initiative also enables the use of customized 
taglines to identify individual city departments or city-related programs. For example, imagine a picture 
of a young child playing makebelieve while dressed in a cape and goggles, the caption reads “Peoria is 
the Place Where Childhood Meets Imagination.” This is the “identity” for the youth library and helps 
capture their story.  
 
The residents of Peoria are proud of our active and expansive adult and youth sports programs. This 
image is reflective of the spirit we are trying to capture. Coupled with the tagline, it tells a story of 
Peoria.  
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Residents will see the new identity in city buildings, communications, social media and, hopefully, will 
begin to adopt and use it themselves. The identity, being rolled out this week, will be coupled with a 
social media campaign asking residents to tell us how they would finish the sentence Peoria is the Place. 
Prizes will be offered on social media for sharing your answers. 
 
In addition, Peoria will be offering new merchandise on the Zazzle marketplace, a print-to-order online 
store that currently sells Peoria-themed goods. On Facebook, there are several filters available stamped 
with the new identity, providing residents the chance to showcase their pride. 
 
Residents are encouraged to share their thoughts and ideas to help us continue to shape Peoria’s 
Identity, which will continue to evolve in many ways. You can contact us through social media 
@peoriaaz or contact tim.eiden@peoriaaz.gov 
 
 
*** Media Kit with photos and video available at www.peoriaaz.gov/theplace   
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